AUTO SECTOR: PICKING UP SPEED

HM TO REVAMP AMBY

Plans additional variants, new brand to up non-institutional sales

BS REPORTER
Kolkata, 30 September

industan Motors
(HM), one of the
oldest car mak-
ers in the coun-

ely

ship Ambassador model with
plans for new four variants
to be launched within 12:15
months.

The CK Birla group-owned
entity - which was compelled
to report to the Board for In-
dustrial and Financial Recon-

new products. Over t}
12-15 months, we will b
of the.

HM has said the existing model will not be phased out

be phased out.

HM plans to double the
number of dealerships across
India to about 160 in the next
one year. It is also collaborat-
ing with an overseas company
on a new engine for increased
torque and better fuel efficiency
for the Ambassador, which will
be ready by August next year.

“We are not in a race with
mass-manufacturing car mak-
ers. We are looking to create a
car for a niche market,” Jha
claimed, but did not explain
the exact these up-

HM to double capacity

ner Mitsubishi Motors Cor-
poration.

The company is also in
talks with other car compa-
nies for ‘contract manufac-
turing’, to roll out their mod-
els atits plant here. “We plan

variants 4,000 us toi ty to 24,000
The new cars will be i latiniches. The company also umtsayem-by 2013- 14,"HM
entiated (from existi: plans to launch a premium Executive Vice-President and
els) both sedan- Lancer Evolution X -  Business Head Y V S Vijay Ku-
nally,” HM M: 'on behalf of its Japanese part- mar told reporters here.
Manoj Jha said here loday

HM may also introduce a 2 »
new vehicle in the crease its sales. Existing model to remain

car segment, which would be
only its third after the Ambas-
sador and Contessa models.
“There could be a new brand,”

he said, without giving further
details.

The company expects the
new models to substantially in-

“We are trying to increase our
presence in the personal cars
space. Currently, it accounts
for about 25 per cent of total

dor sales. We want to
take it up to 50 per cent (of
all sales) in the next 12-15
months,” Jha said.

The first new variant of the
Ambassador is slated to hit
the market in the first quar-
ter of the next financial year.
The proposed new models are
likely to be introduced in In-
dia in early 2012. But the ex-
isting model of the car will not

coming variants and models
would cater to.

At present, HM sells ap-
proximately 800 units of the
Ambassador every month, and
employs about 4,000 people
across its facilities in Uttarpara,
Chennai and Indore,

Meanwhile, the company
is hoping for a significant im-
provement in its casting and
forgings segment, which has
a combined capacity of 2,000
tonnes a month, as capacity
utilisation is expected to in-
crease from 25 per cent at pres-
ent to 75-80 per cent by the
end of the current financial
year.

“We have reached an in-
flection point. By the fourth
quarter of this year, all verti-
cals will become self-sufficient
to fund their future growth. All
verticals will be cash-positive
by March,” Jha said.



