HM veers
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industan Motors (HM),
che flagship venture of
CK Birla Group is all set

to launch commercial vehicles
(passenger carrier)by November
this year. The new vehicles will
bear the Euro 1V complaint diesel
engines and the two vehicles are
in the advance stage of testing at
company'’s Uttarpara facility.

The Euro IV diesel engines
are being mounted and test-
ed at Uttarpara, which will
go in the Ambassador as well
as in the entire range of com-
mercial vehicles including the
Winner, Veer and the two new
upcoming products.

“We are looking at two more
products—one on Ambassador
Platform that will be a commer-
cial vehicle for passenger carrier

Manoj Jha, MD, Hindustan Motors
and another one on the Winner
platform, which is again a pas-
senger carrier. We see both as
important products as last mile
connectivity for passengers, both
in rural and urban areas. We are
working on achieving both the
products by around November
this year,” Managing Director,
Hindustan Motors, Manoj Jha
told Auto Monitor in an exclusive
interview.

A pickup as a concept is yet to
mature in India when compared
with South-East Asia. Even in a
highly developed country like
Japan, Korea pickups are availa-
bleinverylarge numbersinboth,
passenger and cargo transporta-
tion. The vehicle manufactureris
veryoptimisticaboutthesegment
that will create huge opportu-
nities here in India. A change in
this direction has already been
witnessed in India and HM is
confident of having more move-
ment in this segment of vehicle.

Jha added, “Look at the one
tonne small truck and how it has
transformed over five years! If
someone was to talk about the
one tonne vehicle five years ago,
no one would have predicted the
same. Thus we see a huge poten-
tialin the pickup segment and we
are sure of achieving success.”
While the company sees compe-
tition in this segment, it feels that
itisstillmanageable compared to
the passenger car segment.

HM has recently launched
a 0.8 tonne commercial vehi-
cle (goods carrier), Veer, in the
eastern part of the country and
plans to take it pan Indiain a few
months. The vehicle maker chose
eastern India first because it has
traditionally been a strong mar-
ket for the Ambassador.

The company is taking a dif-
ferent route for marketing the
vehicles. In July, it had initiated
a road show for Veer and Winner
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eastern and north-eastern India.
Rather than going only via dealer-
ships, itis taking the Veer directly
to the customers through road
shows in the respective mar-
kets, where it wants to launch
the product for the customers
can get a touch-and-feel of the

o
product directly. However, the
products will also be available at
its dealerships.

The company cited a few rea-
sons for the volume constraints.
One issue is that the products
did not have a Euro IV compliant
diesel engine while all the major

The Veer varients recently launched on the Ambasador platform

Ambassador marketshave turned
Euro IV in diesel, thus there has
been slump in the demand.
Although the company has
a Euro IV complaint engine
in petrol and CNG, they cater
to shrinking markets, as die-
sel engines are reigning across

segments. From
, that point of
view, the vehicle
manufacturer is
not able to cater
bW to the large part
" of the changing
profile of the
\ Indian market.
i Thesecond con-
straint is that it
= has cut down
i on the volume
of production
as developing
new products
requiresachange
in the manufacturing process-
es. However, it is gearing up
to retain those markets and
spike up the production and
sales also, with the introduction
of the new products includ-
ing the Euro IV-complaint
diesel engine. &%/
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and lesser tooling cost.
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What are SpeedCut™ Hollow Bars?

SpeedCut™ Hollow Bars are thick seamless tubes made by
piercing and hot-rolling solid steel bars. These are referred to
as hollow bars (instead of as tubes) because these can be used
| as a cost effective replacement for bars in many machining
| applications. SpeedCut™ bars are available in virtually any
| combination of steel grade, outside diameter, inside diameter

Why should you use SpeedCut™ Hollow Bars?

Because of the hot-rolling process by which these are made,
SpeedCut™ bars are equivalent to a forged product. There is no
wastage in the hot-rolling process used to make these hollow bars.
Therefore, they are mechanically superior to ordinary solid bars.
A solid bar is pierced and stretched during the rolling process.
As a result, the steel that is machined out and discarded while
turning a solid bar is now available for use, resulting in lesser
cost. In addition both time and cost are saved by eliminating the
need for unnecessary machining, ensuring better productivity

For more information on SpeedCut™ Hollow Bars, please contact
Sachin Joshi on +9120 41434205 / 66025413 or email at

For worldwide sales contacts, visit www.ismt.com
ISMT Limited (previously known as The Indian Seamless Metal Tubes

Limited) is a leading manufacturer of carbon, alloy and bearing steels,
seamless tubes and tube based products.

Are you machining soli
annular or hollow components?

£5

Have you considered using SpeedCut™
Hollow Bars?

You can save a lot of time & money by doing so.
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Corporate Office: Lunkad Towers, Viman Nagar, Pune 411014, India.
Phone: +9120 41434100 / 4101 | Fax: +9120 26630779




